First Crowne Plaza Hotel Opens in Bandung, Indonesia
Crowne Plaza Bandung features complete and modern amenities for ambitious business
travellers
Singapore, 7 September 2015: InterContinental Hotels Group (IHG®) has started to welcome

guests into Crowne Plaza® Bandung, the first Crowne Plaza in Bandung, Indonesia. The new
hotel offers 270 contemporary and upscale guest rooms and a comprehensive range of meetings
facilities close to Bandung’s city centre and Central Business District (CBD).

Nestled in the heart of the city, Crowne Plaza Bandung is less than 30 minutes from Husein
Sastranegara International Airport and accessible by major railway lines and the Pasteur Toll
Gate, perfect for business travellers who want to minimise transit time and easily commute to and
from meetings in the main commercial and business districts.
For leisure travellers visiting Bandung, the hotel is a short walk from the city’s famous Braga
Street, or Jalan Braga, surrounded by quaint cafes and local bakeries. Guests can also visit the
city’s historical sites at Jalan Asia Afrika, shop at the many outlets or catch the rides and shows
at the Trans Studio Bandung indoor amusement park just around the corner.
Christian Kronast, General Manager, Crowne Plaza Bandung, said: “Our guest rooms and
suites are beautifully and elegantly decorated, offering stunning views of the city. We also have
several dining options such as the Mosaic all-day dining restaurant and Mountain View poolside
bar for guests to catch up with their friends or business colleagues over a delicious meal or
refreshing cocktail.
“Our business guests will enjoy our Executive Club Lounge and our range of versatile meeting
spaces within the hotel. We are looking forward to welcoming guests into Crowne Plaza Bandung
and ensuring they have an exceptional stay with us whether for business or leisure.”

Crowne Plaza Bandung features state-of-the-art meeting facilities including an 800-sqm ballroom,
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which can host up to 1,000 guests. There are 12 multipurpose meeting rooms for a variety of
social and corporate events, and a dedicated Crowne Plaza meetings team to ensure all events
run smoothly. The hotel also provides complimentary high-speed Wi-Fi access for guests to stay
connected and an Executive Club Lounge – one of the largest of its kind in Bandung – offering
guests seamless personalised service along with a panoramic view of the city.

To unwind and recharge, guests can go for a swim in a 25-metre outdoor infinity swimming pool
overlooking the city or enjoy a workout at a fully equipped fitness centre. For a more relaxing
experience, there is also a wide selection of pampering massage therapies and skincare
treatments available at the spa, as well as a Kids Club, so that families can keep the young ones
entertained.”
Alan Watts, Chief Operating Officer AMEA, IHG commented: “With the opening of the first
Crowne Plaza in Bandung, we now have Crowne Plaza hotels in three key cities in Indonesia,
including Jakarta and Semarang. Bandung is an increasingly metropolitan city and we see our
new hotel as perfectly positioned to cater for the influx of both business and leisure travellers. Our
guests want to be productive and get the most out of their trip, so as we are in the heart of the
city and near major transport links, Crowne Plaza Bandung is the perfect choice when visiting.”

Crowne Plaza Bandung is offering a special opening rate from USD85.00++ per night which is
inclusive of breakfast for two.

Crowne Plaza Bandung is the third Crowne Plaza in Indonesia, joining Crowne Plaza Jakarta and
Crowne Plaza Semarang. IHG has 16 hotels across four brands in Indonesia – Intercontinental,
Crowne Plaza, Holiday Inn and Holiday Inn Express.
- END Download more images of our properties from our IHG Digital Library.
Page 2 of 4

Related News:
 IHG's Singapore Pipeline Exceeds 1,000 Rooms with New Crowne Plaza Wing
 Crowne Plaza® Hotels & Resorts unveils next generation guest room for the modern business
traveller
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Notes to Editors:
About Crowne Plaza® Hotels & Resorts: Part of the IHG global portfolio, the Crowne Plaza® Hotels &
Resorts brand is a dynamic upscale hotel brand located in more than 60 countries around the world in major
urban centres, gateway cities and resort destinations. As the fourth largest upscale full-service hotel brand
in the world and one of the fastest growing, the Crowne Plaza brand has a solid foundation for future growth.
The portfolio has doubled since 2003 to nearly 400 hotels, and the global pipeline has increased fourfold
to 90 hotels. At Crowne Plaza hotels, we help our guests feel energised and productive, with 24-hour
business services, wireless high speed Internet access in the lobby, and fitness and leisure facilities. Our
Sleep Advantage® program ensures our guests get a great night’s sleep to power through their day. For
reservations at Crowne Plaza properties, visit www.crowneplaza.com. Connect with us on Twitter:
www.twitter.com/crowneplaza or Facebook: www.Facebook.com/crowneplaza.
About IHG (InterContinental Hotels Group): IHG® (InterContinental Hotels Group) [LON:IHG, NYSE:IHG
(ADRs)] is a global organisation with a broad portfolio of hotel brands, including InterContinental® Hotels &
Resorts, Kimpton® Hotels & Restaurants, HUALUXE® Hotels and Resorts, Crowne Plaza® Hotels &
Resorts, Hotel Indigo®, EVEN™ Hotels, Holiday Inn® Hotels & Resorts, Holiday Inn Express®, Staybridge
Suites® and Candlewood Suites®.
IHG franchises, leases, manages or owns more than 4,900 hotels and 724,000 guest rooms in nearly 100
countries, with almost 1,300 hotels in its development pipeline. IHG also manages IHG® Rewards Club, the
world’s first and largest hotel loyalty programme with more than 88 million members worldwide.
InterContinental Hotels Group PLC is the Group’s holding company and is incorporated in Great Britain and
registered in England and Wales. More than 350,000 people work across IHG’s hotels and corporate offices
globally.
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Visit www.ihg.com for hotel information and reservations and www.ihgrewardsclub.com for more on IHG
Rewards Club. For our latest news, visit: www.ihg.com/media and follow us on social media
at: www.twitter.com/ihg,www.facebook.com/ihg and www.youtube.com/ihgplc.
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